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Nurturing the next generation of entrepreneurs
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ccording to IMD World Competitiveness

Yearbook, Hong Kong has been ranked
first in the world for 5 consecutive years for its
technology infrastructure and ranked fifth in the
world in terms of growth of the startup ecological
environment in another international study. Since
2015, the Hong Kong government have rolled out
numerous policies and initiatives to encourage
and stimulate innovation and technology
development. Through funding and training it is
hoped that younger generations with interests in
technology, innovation and entrepreneurship will
be encouraged to pursue these career paths and
add to the talent pool. For example in this year’s
Policy Address by the Chief Executive, the set
up of a fund was announced to invest into local
startups on a matching basis with private venture
capital funds.

The market in recent times has seen a marked
growth in “Co-working Space” businesses that
offer fully equipped open area workspace rental
to startups and SMEs that do not wish to be
burdened with high rent for individual offices.
Facilities within these co-working spaces include
office desks and chairs, utilities, wi-fi, pantry and
conference room etc.

Some businesses wants to go one step
further, beyond the existing co-working spaces
concept by actively promote cooperation and
assistance between enterprises - seasoned and
startups - for mutual gains. The aim is to provide
a range of offerings - focused around working
environment, business leads, operational support,
mentoring and work-life balance - they believe
are important for budding entrepreneurs to not
only start up but also sustain their businesses.

This new co-working space model (New
Model) begins by building a network. On one
hand there are the startups and SMEs members,
and on the other hand business owners and office
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space owners are encouraged to offer their idled
properties to the network as co-working spaces.
Those with just a room or a few desks idled can
also be included. In these situations, they will
take into consideration the owners' business
industry and offer members in complimentary
industries the choice to use these rooms or desks.
The startups and SMEs members can therefore
absorb different knowledge and experience from
relevant industry which is an advantage for them
to enhance adaptability and competitiveness.
Overall this means owners have less idled asset to
worry about, while their members have a wider
choice of working locations to choose from - Win-
win situation! Moreover, the New Model look to
provide a one stop shop where entrepreneurs can
receive a wide range of assistance from company
set up, accounting & audit services, insurance,
virtual office services and many
more. Alleviating some of the
stresses entrepreneurs through
resource sharing.

The New Model is a platform
that bridges startups and seasoned
business owners and its core value
can be best summarised by the
saying “Give a man a fish and you
feed him for a day. Teach a man to
fish and you feed him for a lifetime”.
While funding can provide short-
term sustenance, it is believed that
gaining guidance from seasoned
individuals is actually of more value
for startups in the long run. For this
reason, experts and professionals -
including those providing physical
locations - are encouraged to become mentors
to startup members, providing training and
guidance through seminars and talks. Within this
idea and experience sharing community coupled
with networking opportunities, it is hoped that
its members can discover potential business

opportunities and
collaborations between
members and mentors,
further reinforcing the
social enterprising spirit of
mutual aid.

Currently there are
nearly 1,600 startups in
Hong Kong. The increasing
supply of startup
supporting infrastructures
in both public and private
sector in Hong Kong over
the last few years provides
would-be entrepreneurs
a good opportunity and
foundation to realise their
goals and it is hoped that
the New Model can offer
its contribution to the startup community.

Co-working Space Introduction:

Located in Chai Wan, AntzPower x HKBC
Space is the first media & production themed
co-working space in Hong Kong, with an area
of around 7,000 sq. ft. Featuring make-up
room, conference room, 400" video wall and
3 fully equipped video and photo shooting
studios with facilities supporting real-time
streaming, it is a one stop facility for media
and production startups and SMEs looking
to work with like minded people in similar
disciplines.
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Product Lifecycle Management
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Strengthens Design-to-Delivery Capabilities
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acing stiff competition, Hong Kong

manufacturers need to integrate their
upstream and downstream activities, from
product development to packaging and delivery,
in order to meet rising demands for product
traceability and regulatory compliance, and to
achieve sustainable growth and development.

To help the industry to upgrade its Design-

= A B
¥=1:5

to-Delivery capabilities to move towards “Industry
4.0", the Hong Kong Productivity Council (HKPC)
has developed a Product Lifecycle Management
(PLM) best practice model to enable synergy in
production and lift the competitiveness of local
manufacturers. It aims to achieve concurrent
engineering, and a single source of data which
can shorten product-to-market time, enabling
“high-mix, low volume” production efficiently.
To assist manufacturers to adopt the PLM best
practice, HKPC offers a total PLM solution
consultancy service - from needs assessment,
package evaluation and system acquisition;
business process innovation and implementation;
project management and quality assurance; to
provision of computerized engineering operation
solutions.

The implementation of the PLM best practice
model can benefit companies in four ways:

1. Enhanced Design-to-Delivery capabilities
- companies can use the PLM system to
integrate every stages along the product
lifecycle, from design to delivery and disposal,
in order to facilitate intelligent manufacturing
and ride out new challenges under the trend
of “Internet+” and Industry 4.0.

2. Unleashing of the companies’ innovation
capability - HKPC can assist companies to
select the best fit PLM software to build up
a product knowledge library to increase the
innovation capability, and provide a total
solution service from software selection,
implementation, project management to
quality assurance, etc.

3. Better product traceability throughout
the product lifecycle — PLM can create
better synergy between R&D, engineering,
manufacturing, marketing, purchasing,
service, maintenance and other related
functions; and enable a single source of
data for improved data traceability, better
resources management, lower development
and production costs, enhanced product
innovation and market competitiveness.

4. Establishment of best practice model on
product traceability - through PLM adoption,
companies can have an integrated platform
with a single source of data to improve
the management of information, logistics
and capital flow, from procurement of raw
materials, through production, to delivery of
the products to consumers via sales network,
resulting in higher operational efficiency.

Information and photos provided by : Automation Services
Division of HKPC
ERNE iR - BRLEENRER BB CRHERE

Enquiry 3 : Stanley Chik, Senior Consultant &4k ERE1EE L
(tel. 8555 : 2788 5710, email F &L : schik@hkpc.org)
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Meet User’s Demands and to Discover New Fields
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As digital photography products increasingly
prevail in society, many people would
like to carry their professional digital cameras,
which leads to the emergence of its matching
products. Quincy Wong, as the representative
of our member company---Shine Republic, has
succeeded in making a new brand of camera
bag and selling his products around the world
by taking advantage of professional marketing
strategies.

Quincy is always engaged in the advertising
industry and has an excellent reputation in this
field. In 2009, he noticed that camera bags sold
in the market were almost in black color and had
an old-fashioned style. From then on, Quincy
believes the production of camera bag has a so
potential market that he sets up his own brand
together with partner Ms Yee Chan, a photograph
lover to make a new market of selling fashion and
stylish camera bag product.

Quincy and Yee give their enterprise
a special name---Shine Republic, which
means every customer will “shine”, that
is to say he or she will be distinctive
with others when using his products.
“ZKIN" is the name of his brand and its
pronunciation is the same as that of the
English word “skin”, which means camera
bag can offer protection to camera
equipment just like human’s skin can
offer protection to their body. All kinds
of “ZKIN” products are both practical
and fashionable, focusing on the choice
of material and the match of color.
They can not only be used as camera
bags but also be used in different
situations or every day. The design of

old-style camera bag has been broken and new
product has more connections with every part of
customer’s life.

Speaking of difficulties they met in the course
of starting a business, Quincy and Yee recalled
that they indeed encounter many problems when
originally putting their products into mainland
market. At that time, most people in mainland
market were inclined to pursuit famous brands,
so that start-up brands like “ZKIN” needed to cost
much to do a promotion, which was a big test for
them to enter into the market. However, Quincy
and Yee finally lead their enterprise to enter into
the mainland market due to their connections
built in the field of advertising design and a
variety of marketing channels they use and then
they even sells their products around the world.

With e-commerce increasingly becoming the
main way to sell goods, Quincy and Yee of course
seize this opportunity to sell their products on
social platform or in online store, which gets
an ideal results. They also retain the traditional
marketing mode that is to seek sales agents in
different areas, ensuring that their marketing
and advertising strategies can suit the culture
and preference of consumers in different regions.
Nowadays, there are online stores or local stores
in Australia, Japan, South Korea, Taiwan, Germany
and the United States etc. where consumers can
buy their products.

Referring to the future of this industry,
Quincy and Yee think that taking part in various
exhibitions is conducive to develop business
channels. They had ever gotten to know several
business partners from Japan in Tokyo Design
Exhibition and then succeeded in selling his
products through their platforms. Quincy and Yee
hope the government can increase subsidies to
support enterprises in this industry to take partin
exhibitions and simplify the application process
for them, helping more local brands enter into the
global market.
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Case Introduction

Zhou was the employee of Company A. After Spring Festival holiday,
he didn't return to work on time. Therefore Company A stopped paying his
salary and social security when it failed to contact him. Six months later, Zhou
applied for arbitration against his company and required Company A to keep
on fulfilling the Labor Contract, paying his salary and social security. Finally,
both of parties terminated the contract voluntarily through the conciliation

of arbitration tribunal. Company A then would pay Zhou one month’s wage as
economic compensation and his social security.

Case Analysis

Zhou didn’t come to work without a notice of terminating the contract
with his company, which shall be recognized as a violation of labor discipline.
For Zhou'’s action, however, Company A didn’t handle it in time, which couldn’t
lead to an end of labor relationship between them.

Warning from lawyer

When solving the issues of employee’s absence from work without reason
or he/she slipping off without notice, the employer shall terminate the Labor
Contract in accordance with rules and regulations and then deliver the timely
decision to him/her. Otherwise, the employer would be required by the
employee to keep on abiding by Labor Contract, paying compensations and
social security, even providing him/her with some non-duty-related death
benefits etc.

BEHHEMH Source : BFEE

842EM Liu Jianrong, a lawyer
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New APPs for Member's Privilege Scheme released soon
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Every year our association launches a Member's Privilege Scheme on the
platform of business communication between members that we have been
working on so as to help our members find all kinds of preferential measures
about professional assistance, commercial traveling, leisure & healthcare and
catering & shopping etc. Through this annual scheme, our members can not
only enjoy various discount privileges, but also grasp business opportunities
by taking advantage of the huge membership network.

This year we will launch new APPs for Member's Privilege Scheme for the
first time instead of releasing the scheme in the book or on the website as
usual. This mobile Apps allows members to login in anywhere and anytime
just through a cellphone and can be updated in sync with each new added
promotion. It will be released in this month. Please pay attention to any new
notice in the future. It won't let you down.
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Introduction of New Members

AR BEEFERAR
Company : Success Securities Limited
RER B8 BRELE
Representative : Director

Mr George Yeung
B 2RIRE

Product : Financial services

Company - eBay International Hong Kong Limited

5« 1RAEE PrgB/NE
Representative : General Manager
Ms Leung Michelle Oi Pui

E ¢ T A RIENEE

Product : eBay platform & software design

AR : BBEMALEBRA R
Company - El-Araby International Limited
Rk | IBICE MEBELE
Representative : Managing Director
Mr Yutaka Hayashi

Em BTSN

Product - Electronic parts

A ingliii=

AR BEFEEEBRAR
Company - Ka Hung Gloves Industrial
Company Limited
K& PITES EHRELE
Representative : Executive Director
Mr Yip Wa Yuen

Em - FEREBR
Product Glove &bags

AT REIRBRAT
Company - The Darts Factory Limited
RE - EE SEMIE
Representative - Director

Ms Jennifer Tsui
B The
RIZEE R AT | Facis
*E—tnlu ]
Product -
Dartboard &
darts, software
design

AR EIEERAR
Company : Le Corporation Limited

R - HITHRA RRREE

Representative - Vice President
Mr Mok Chui Tin

B R REN A

Product - Online purchasing & software design

AR HERESTERAE
Company - Sun Hai Jewellery & Goldsmith
Company Limited
Rk EHTE HGRRLE
Representative : Managing Director
Mr Yeung Kwong Yuen
B EE

Product - Fine jewellery

AR EHEERAR
Company - Fortune Wise Limited
RER:EE BRELE
Representative : Director

Mr Au Yeung Kin
EhEHRS  BRRER

Product : Beverage & food

AR E@ZB

Company - Life Fountain

R EEMCE FHREL L

Representative : Managing Director
Mdm Li Ming Yan

B - BEET KRS

Product Multi-ionizer

NS

il

AT BREFEBERAH

Company : Brio Electronic Commerce Limited

K& B BEREE
Representative : Managing Director
Mr Yeung Kwok Leung Eldon

E% BIEH

Product : Electronic business

AR B (EE) BIRAR
Company - Million Rank (HK) Limited
K& ITHIRE BKkEEL
Representative : CEO

Dr Wong Shui Ching
ERR&E
Product : Food

AR BERMEFRAR
Company : Baby Super Enterprise Co. Limited
REBREANTE BFELE
Representative : CEO
Mr Tommy Cheng Tsz Fung

Em - EYHERERENERE
Product : E-commerce advisory service &

software design

AR AMRREBERRAR

Company - Kyorin Kenko Limited

Rk - EEMRITE FTHR/VE

Representative : Managing Director
Ms Li Yuk Ling

Em - EAEERRROEEER

Product : Personal care products & oral care products

AR HREEEMEERAR
Company - Front Top Jewelry Manufacturer Limited
Rk EEMWCE FEELE
Representative : Managing Director
Mr Chau Chun Tat Danny

& 14K R 18K BRE E B
Product : 14K & 18K fine jewellery

AR BRBFEBEEARAT
Company - Shift Media Group Limited
R THIRE RLERE
Representative : CEO

Mr Cheung Kong Yiu
A& REEERET
Product - Media design

Company : Viewider Limited

K& BN BkREE
Representative : Founder
Mr Yeung Siu Wai

Em EERBBASEREFERARELRE

Product * E-commerce solution & software design

\/ X,
€ Mini-outlet (#28PIE% ) @8 4] Bar RS Sing 2 2FELLE 2016 (M1E) 2EHE
CMA Mini-outlet (Lei Yue Mun Plaza) CMA Bar Time CMA Singing Contest 2016 (Heat) CMA Test Drlve Event
VEE)
Event
H HA Date 19-23/05/2016 2/6/2016 24/6/2016 07/2016
%
EifE 2851 1555 2851 1555 2858555 P85# 555

Enquiry Hotlnne
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Member Offers

XEEBRARLF
Azureliving International Limited

WE2YEM/EE Exclusive offer to CMA Members :

BEREEERNEEHALIEERN 85 TEEEMERERSFERARMNER - HEFEHE | Lourdes H
RRIMZER BART] 5 Novita BEE BERIRZFRIRAS 5 Azure MATEEBRT] -

15% off from the suggested retail price of all products from Azureliving International Limited will be
offered to the member of CMA, including: massaging products from Lourdes/ Electronic Bidets from
Novita/ Showering products from Azure.

BERMZE 2016128318
The offer is valid until 31 December, 2016

& 5E Tel: 2596 0800

EHE Fax: 2596 0300

&% Email: enquiry@azl.com.hk
#3HE Website: www.azl.com.hk

EEERRRLF

Billion Base International Limited

e BB E Exclusive offer to CMA Members :
) ASBERALERS 6 i  HTES 0 S (3 LSEE}E) %gﬁ%ﬁ

2) LERRABARNIEER 6 X HAEZ 8 HiEE (7 ' LTEEHE)

3) BT $2,500 TR - AIZRE FPIRERE 1R (5 - FEEREREBEN)

1) Each purchase of 6 bottles or above for our wine items, can enjoy 10% off discount (Note: discount
calculate base on retail price)

2) Each purchase of 6 bottles or above for our exclusive items, can enjoy 20% off discount (Note:
discount calculate base on retail price)

3) Single purchase of HK $ 2,500 or above, can enjoy one time free delivery service (Note: excluding
outlying islands and outside Hong Kong)

BERYPE 2016512 831 H

The offer is valid until 31 December, 2016

2% Tel: 3568 0896

{2 E Fax: 3568 2240

E # Email: bb@billionbase.com.hk
#34E Website: www.terroircellar.com

Cecilia Yau Couture

e e EE/E Exclusive offer to CMA Members :

1) BELRBRER - BOLHEESEINES -

DEFTREESEEE  BESAMEDFEEMME * 83 Loro Piana, Vitale Barberis Canonico X
Giorgio Vallino : (1) ST A IER 9 7 « (2 SIES_EREBIMNRES TiEMEL— 4 -

1) Exclusively enjoy Tailor made Evening Gown, Wedding Gown and Qi Pao 10% discount.

2) Exclusively enjoy bespoke tailoring suit offers with the finest selection of suit fabrics from Italy,
includes Loro Piana, Vitale Barberis Canonico and Giorgio Vallino: (1)10% off on the first bespoke
tailoring suit order. (2)An extra FREE shirt on the second bespoke tailoring suit order.

EBERHZE 2016 12831 H
The offer is valid until 31 December, 2016

"

&4 Tel: 2780 8081

B E Fax: 3747 1304

&% Email: info@cecilia-yau.com
411 Website: www.cecilia-yau.com

REERERL )
Opac International Ltd

e 2e &&= Exclusive offer to CMA Members :
1. A+ ERR
218 OPAC IRIREEMAI I+ ERRES -
2. B=i—
ZTHE OPAC BIREERM= 1 K $500 TS L » BAI &L —1 -
1. 50% off for New Corporate Customer
Enjoy a discount of 50% off for New Corporate Customer for purchase of OPAC remanufactured

OPAC
R

products.

2. Buy 3 Get 1 Free
Enjoy a discount of buy three get one free for purchase
of OPAC remanufactured products total over HK$500.

EEHYZE 2016512831 H
The offer is valid until 31 December, 2016

B E Tel: 2343 2349
- BE Email: sales@opacink.com

& (PE ) FRAF
Great Bloom (China) Limited

mEe2EEE Exclusive offer to CMA Members :

1) B8 sml A RERFEHNEMEER 30ml OEE-NRBEERAEZ I IBEREIMNER -
2) BEHATRRERES  IBEEY -
3) EYm $500 ENAIZ R BX SRS (RELEERS) -
1) 10% off on 5ml Hyssop Qil and 30ml Mask Spray Set, and extra gift.
)
)

2) Purchase Uji Matcha gift box can get a free gift.
3) Purchase HK$500 or more can enjoy free local delivery service (excluding remote area).

BEHYZE 2016 512 831 H
The offer is valid until 31 December, 2016

B H Fax: 34750931 _
EH Email: greatbloomchina@gmail.com T

Pristine Living Limited

M2 e 2 &= Exclusive offer to CMA Members :
JURA/ARIERE Baby Gaga A BREEE RSN Color Magic RAAREEZRS  BIZ 8 fiEE -
Enjoy a 20% discount on Baby Gaga Organic Children Skincare and Color Magic Herbal Hair Care series

at our company.

BEHYE 2006 £ 12831 H
The offer is valid until 31 December, 2016

EHEERRLAT

54 Tel: 2388 1983

{EH Fax: 3905 8158

EH Email: info@pristine.hk
#91F Website: www.pristine.hk
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- Toyota Prius B 1997 £ =H%E
RERIRE I
ithL BEH - 2@ Prius %31 (83 Prius C & Prius V) B
EIEAE_ T8 D EXDIREARETE - BASZOK - 5
K Prius AR — (BT RN L E #R#E 8k Toyota SATHFZERY TNGA
(Toyota New Global Architecture) 237 [EE2424E » BECA IR BIEM
SN - NSMEREE H fun-to-drive FIE] e

Toyota ft ¥ 2 %‘ﬁ Prius EMIZE B M4SN - BHIRR T Fem Y EEN
B B i & J: REBEEDR AT
REKRE eraIE@u, : L %84
& EERBRN=AF Y
A8 L 38 LEL @E S LED NKE’JLﬂ  EE B AR

1 %%ETE{EI Hybrid 8 EEHR
» AZFEYE 2003 £F fk 2009 FFAYEREE K R

BEREREBeY
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A %ﬁ@%&iﬁ

—FEETRRT RN

D’J‘WHKE@$F HER
RO R - EERHIER

L EUEJ]%—E%ﬁ?k@EF‘
HISNR - H5 B R—ALK
BEERR - QB ER

5|7 Toyota S #TH & H) TNGA EEEZEHE  SENHEERMNE
Fim BRI ET AR R BEEN M » CEIEHM I FRREE 20mm -
EFRNRHEERENEE - .EHEU_LFEE’M SR 53k 0.24Cd
EEMEREY > TREHERNS R RITEANERERBGIER
TE ° HDIE%’TJ‘L}B (body tor5|onal rigidity) tb_E—HRIEF 60% >
D itﬁﬁ% I RSASHEIT - RIEREE

PR %E RERNERRKS -

; #9 1.8 AFFIUISEL VVT-i /55H35] 2 - 3
ﬁﬁﬂtﬂrk B SHRIVER] 27.0km/L( BREAAEBER )
S » 23 Prius PEMIGEIREE RN
RAREN iﬂﬁ?%‘tjkaiﬂe%ﬁiﬂﬁﬁﬁﬁ

oyota Prius has been unveiled in the market since 1997 and

then it was restyled in 2003 and 2009. As the first Hybrid car in
the world, Toyota Prius has been sold over three million around the
world, while the entire Prius series (including Prius C and Prius V)
has been sold more than 5.2 million, all of which prove its popularity
among the worldwide fans. Nowadays, Toyota Prius has produced
its fourth-generation car. It is the first car equipped with the newly-
developed TNGA (Toyota New Global Architecture) chassis frame,
which is one of the strengths of it. With a fashionable shape, the car
makes people have a fun-to-drive feeling from its inside to outside.

Toyota Motor Corporation gives the new-generation Prius a clear
and attractive outline. From the overall observation, the design of
New Prius has obvious distinctions from that of last-generation car.
Besides an extensive use of design lines from Mirai, the design of the
front is full of a sense of leaping, while the design of headlights is
filled with a kind of charm by an acute-angle design, which extends
to the position of pump handle. The LED head lamps with a special
shape of triangle and double-beam lights not only save energy but
also show a more aggressive exterior of the car. The perfect lines of
car body perfectly display the aerodynamics and the car roof has
adopted a levitated design. The outline of the triangle-a symbol of
the New Prius, low flat and streamline figure and side character lines
extending to the rear lamp viewed from side further make a three-
dimensional and forward-looking appearance. Especially, when you
look at the car body from behind, the peak-shaped rear lamps are

[ CMA Mownthly Bulleting

also attractive, giving the car an aggressive and fashionable exterior.
There is no doubt the car will be recognized easily by people.

TNGA chassis frame developed recently by Toyota is introduced
into the design of New Prius. Rearranged chassis frame changes
the weight distribution of the new car and makes the roof lower
20mm than that of the last-generation car, finally building the low-
wind-resistance streamline shape and coming up to 0.24Cd low-
drag coefficient. As we all know, the function of low resistance is the
key for driver to drive well. TNGA chassis frame makes the vehicle
spoiler work excellently so that the car will perform more smoothly
and stably when it comes on the road. Moreover, its body torsional
rigidity is improved by 60% so as to make the car easily operated.
Equipped with the new double wish bone and rear suspension
system, New Prius has a stable operation, a good sense of driving and
a flexible performance on curved roads.

Equipped with 1.8 liter four-cylinder VVT-i petrol engine,
New Prius makes its maximum output reach 122PS and its fuel
consumption come up to 27.0km/L (six EU model). With a button that
can easily switch driving modes, the car allows driver to do a change
between normal mode, eco mode and dynamic mode, electric-
driving mode in a smooth way.

#3#& SPECIFICATIONS

5|EE Engine: 1,798 cc, In-line 4 DOHC

& X5 B Maximum Output: 72 kW [97 PS] / 5,200 rpm
KX B Maximum Torque: 142 N-m [14.4 kgf-m] /4,000 rpm
#Eih & Fuel Consumption: 27.0km/L

B & & B 5§ CMA Enquiry Hotline: 2820 4020
HHRMH Source: £2E/THEHBMR AR Crown Motors Ltd.

FEHPEHHB ST The Chinese Manufacturers’ Association of Hong Kong
Address: CMA Building, 64-66 Connaught Road Central, Hong Kong

ok %/%EP BT HE T 64-66 SRS ANE
& FEIEN LD Tel : 2851 1555
{#H Fax:28155713

#4931 Website: www.cma.org.hk
E & Email: info@cma.org.hk

AT =2 2R{E Published by Membership Division



